Brand Evaluator

The Brand Evaluator, a quantitative research program,
gauges the institution's brand strength and penetration in a
market. Bancography will interview both prospective and
current clients to determine the financial institution's
position in its markets and uncover its brand truth. The
project calculates the value the brand provides the
institution and gauges the institution's brand strength.

Findings from the Brand Evaluator will allow the institution
to evaluate its marketing efforts, monitor consumer behavior
and assess the effectiveness of its brand positioning.

The Brand Evaluator measures six essential attributes:

awareness
market share
differentiation
loyalty
considered set
identity
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In addition to evaluating the institution on each of the above
attributes, Bancography also provides industry benchmark
data so the institution may compare its performance against
peer institutions.



